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Team RWB’s mission is to enrich the lives of America’s veterans by connecting
them to their community through physical and social activity.

SHARED PURPOSE CONNECTIVITY

76% of veterans surveyed felt
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that they were a part of something

bigger than themselves and 90%

of civilians felt the same way.
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75% of veterans surveyed found other
people who share similar passions.

LIFE SATISFACTION
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Over 90% of TRWB
members would recommend

Team RWB to other veterans. 40% of our veteran membership have

felt less down, depressed, or hopeless
since becoming a member of TRWB.

CIVILIAN/MILITARY DIVIDE
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75% of civilian members of TRWB 74% of veteran respondents felt that

have gained a better understanding they have demonstrated the strengths

of the strengths that veterans have they have, as a veteran, with civilians. 59% of veterans are more active in their
and as importantly, better understand communities since joining TRWB, and 61%
the challenges veterans face. of veterans exercise more regularly.

for more information about Team Red, White and Blue. .' Based on a 2014 Team RWB Survey of 4,034 of their members.

visit TEAMRWB.ORG ;"
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